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Case study report for the Business Brokers of Stoke on Trent


CAPE TOWN CHALLENGE 
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Pictured from the left: Lucy Challinor (Business Broker), Mark Sutcliffe (Meir Facilities Manager), Mo Iqbal (Tile Giant Ltd), Adele Cope (Business Broker) and Natalie (youth who secured funding from Tile Giant to go to South Africa).
DATE:
April 2007

PARTNERS
Meir Youth Centre, Tile Giant, Youth Services at Stoke-on-Trent City Council, Business Broker Project

BACKGROUND
The local Youth Services were running the Cape Town Challenge 2007 project, instigated by Azis Ahmed, youth development worker. The aim was to be offering young people different learning experiences, where they would spend 12 days living and working in South Africa. Ten 15-19-year-old youngsters were selected from across the city of Stoke on Trent for this once-in-a-lifetime chance. Part of the challenge was that each young person was expected to raise £300 towards the expense of their trip.

At Meir Youth Centre one particular young girl, 18-year-old Natalie, whom they were working with, had been selected for the trip. The centre was helping her with confidence issues and life skills in general, and this would be an exciting and beneficial challenge along her learning curve. Due to adverse personal circumstances Natalie was struggling to raise the money for the trip, so the Youth Centre asked the Business Broker Project for help. The Brokers requested that Natalie put together a letter asking for financial support for her trip. This letter was sent out to all the broker’s business contacts via burst email. 

Tile Giant did not hesitate to respond and kindly offered to cover the full amount.

OBJECTIVE
The challenge would teach the young person to:

· Build up confidence levels

· Build relationships with other young people

· Develop awareness of equality and diversity

· Experience what it is like to be a young person in South Africa

· Experience at first hand how young people like themselves live in a country with very different culture and background

· Organise fundraising events 

· Learn that you have to work for things you want 

· Gain new life skills

THE ACTIVITY
During the six months prior to the trip, the Youth Services had been doing things in preparation with the young people like AIDS awareness courses, accredited awards involving team-building exercises, confidence-boosting and the learning of new skills.

The majority of the trip was funded, however, each young person needed to raise £300 to secure their place. The preparation process therefore started with fundraising events organised by the youngsters.

Mo Iqbal from Tile Giant came to the Youth Centre with the business brokers to meet Natalie and Azis Ahmed prior to the trip for an informal chat about the project. The meeting was enjoyed by all, and the Sentinel newspaper was there to capture the moment.

While in Africa the 10 young people and their three accompanying youth workers visited an orphanage for children with AIDS, a shanty town district and Robin Island, where Nelson Mandela was in prison, among other places.

The youngsters spent time with young people, who live in Cape Town, took part in sports activities and a community clean-up.

IMPACT

Many of the young people selected would find this a very valuable and immensely beneficial experience in educational terms, both for themselves, their counterparts in South Africa, but also people they would otherwise get into contact with, in a sort of ‘ambassador’ role, when they could share and pass things on they had learnt.

The young people would have learnt new skills both on a personal and inter-personal and community level, as they would have been in close contact with people from an entirely different culture and background.

LINK TO NEIGHBOURHOOD RENEWAL
Several of the young people on the challenge, including Natalie, live in priority investment areas. Their experiences from the trip would enable them to contribute positively in society and possibly encourage them to actively take part in the regeneration work in this area, eg the youth section of the Local Strategic Partnership.

Ordinarily Natalie would not have been able to take part in a trip of this nature due to her financial situation,  and so without the financial contribution from the Tile Giant Natalie would have lost her place on the trip.

QUOTES

Azis Ahmed, one of the youth development workers accompanying the youngsters and the instigator of the Cape Town Challenge project, said: "It has been six months of hard work, and they have been doing things like AIDS awareness courses, and accredited awards which involve team-building exercises, confidence-boosting, and the learning of new skills.

"We expect them to bring back home their learning experiences and to share what they have learned with the city."

Natalie’s personal aims were:

“I want to grow up on this trip to become a confident, well equipped and level headed young person who is ready to take life by the scruff of its neck and make a positive contribution to society”.
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